
 

  

DIGITALEUROPE  
Rue de la Science, 14A, B-1040 Brussels 
T.+32 (0) 2 609 53 10 / www.digitaleurope.org /     @DIGITALEUROPE 
EU Transparency Register: 64270747023-20 

 

21 APRIL 2022 

Contactless Payments: An enabler for e-
mobility in the EU 

DIGITALEUROPE fully supports Article 5 (2) of the draft Alternative Fuel 

Infrastructure Regulation (AFIR).1 It will accelerate the shift to green 

transport by requiring operators of public electric vehicle (EV) recharging 

points to allow end-users to pay recharging fees through widely available 

payment instruments. Yet, to fully unleash the benefits of this measure, 

the EU should also exempt EV charging terminals from the scope of the 

PSD2 requirements on Strong Customer Authentication (SCA). 

Such an exemption is fundamental to: 

 Ensure unform design of future EV charging infrastructure in the EU; 

 Guarantee that EV users can continue to use their preferred payment 

method and avoid retrofitting costs for already installed EV charging 

points equipped with contactless card terminals; 

 Reduce hardware costs of both future and existing infrastructure, as it 

would remove the need to install physical PIN-pads; 

 Ensure the implementation of an open-loop payment network allowing for 

common standards, consumer choice, maximum payment convenience, 

and an accessible EV infrastructure network across the entire EU. 

From a payment perspective, EV charging unattended terminals entail low-risk, 

low-value transactions akin to those for transport and parking fares, which to date 

are the only terminals exempted from the SCA rules2. The exemption would help 

the EU meet its Green Deal goals and contribute to plugging the investment gap 

in EV infrastructure. Estimates say the EU would need to instal 150.000 new EV 

charging points each year, or roughly 3.000 per week, to reach its 2025 target3. 

 

1 Proposal for a Regulation of the European Parliament and of the Council on the deployment of 

alternative fuels infrastructure, and repealing Directive 2014/94/EU of the European Parliament 
and of the Council (Text with EEA relevance) [2021/0223 (COD)] 

 

2 Article 12 of the Commission Delegated Regulation (EU) 2018/389 of 27 November 2017 

supplementing Directive (EU) 2015/2366 of the European Parliament and of the Council with 
regard to regulatory technical standards for strong customer authentication and common and 
secure open standards of communication (Text with EEA relevance) 

3 European Court of Auditors, Infrastructure for charging electric vehicles: more charging stations 

but uneven deployment makes travel across EU complicated, 2021 

http://bit.ly/2X8pBZz
http://www.digitaleurope.org/
https://www.eca.europa.eu/Lists/ECADocuments/SR21_05/SR_Electrical_charging_infrastructure_EN.pdf
https://www.eca.europa.eu/Lists/ECADocuments/SR21_05/SR_Electrical_charging_infrastructure_EN.pdf
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Why contactless payments in the shift to e-mobility 

Contactless payments will play a vital role in the shift to e-mobility by addressing 

potential barriers to the development of charging infrastructure and EV take-up 

by consumers. A recent survey4 indicated that more than 50% of consumers in 

the EU prefer to use card payments for their EV charging. Just 33% would opt for 

cash, and less than 13% for any other means of payment. 

Consumers are increasingly making use of contactless payment functions, either 

embedded in cards or using a device. Contactless payments offer a quick, 

secure, and seamless payment experience at EV charging points which is critical 

to promote public buy-in on the shift to e-mobility technologies. Both owners and 

users of EV infrastructure will benefit from access to contactless payments at the 

point of sale, catering to consumers’ preferred method of payment. A wide user-

base will accelerate, too, recovery costs to the charging point operators.  

Importantly, we point out how contactless card fraud has remained stable, at very 

low rates, even if the industry raised the SCA thresholds to € 50, the ceiling set 

by regulation, in response to COVID-19 and the need to limit touching surfaces at 

checkout. 

 

FOR MORE INFORMATION, PLEASE CONTACT: 

 Ray Pinto 

Digital Transformation Policy Director 

ray.pinto@digitaleurope.org / +32 472 55 84 02 

 Vincenzo Renda 

Senior Policy Manager for Digital Industrial Transformation 

vincenzo.renda@digitaleurope.org/ +32 490 11 42 15 

 Andrzej Prokesz 

Intern for Digital Transformation Policy 

andrzej.prokesz@digitaleurope.org 

 

4 The survey was commissioned by Mastercard and carried out by FTI Consulting in the summer of 
2021 in 7 EU Member States: Germany, France, Italy, Spain, Poland, Austria, and Sweden. In all 
countries, it involved a representative sample of the total population and a minimum of 1000 
consumers. 
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About DIGITALEUROPE 

DIGITALEUROPE represents the digital technology industry in Europe. Our members include 

some of the world’s largest IT, telecoms and consumer electronics companies and national 

associations from every part of Europe. DIGITALEUROPE wants European businesses and 

citizens to benefit fully from digital technologies and for Europe to grow, attract and sustain the 

world’s best digital technology companies. DIGITALEUROPE ensures industry participation in 

the development and implementation of EU policies.  

 

DIGITALEUROPE Membership  
 

Corporate Members  

Accenture, Airbus, Amazon, AMD, Apple, Arçelik, Assent, Atos, Autodesk, Banco Santander, Bayer, Bidao, 

Bosch, Bose, Bristol-Myers Squibb, Brother, Canon, Cisco, Danfoss, Dassault Systèmes, DATEV, Dell, Eli 

Lilly and Company, Epson, Ericsson, ESET, EY, Fujitsu, GlaxoSmithKline, Global Knowledge, Google, 

Graphcore, Hewlett Packard Enterprise, Hitachi, HP Inc., HSBC, Huawei, Intel, Johnson & Johnson, 

Johnson Controls International, JVC Kenwood Group, Konica Minolta, Kry, Kyocera, Lenovo, Lexmark, LG 

Electronics, Mastercard, Meta, Microsoft, Mitsubishi Electric Europe, Motorola Solutions, MSD Europe Inc., 

NEC, Nemetschek, NetApp, Nokia, Nvidia Ltd., Oki, OPPO, Oracle, Palo Alto Networks, Panasonic Europe, 

Philips, Pioneer, Qualcomm, Red Hat, RELX, ResMed, Ricoh, Roche, Rockwell Automation, Samsung, SAP, 

SAS, Schneider Electric, Sharp Electronics, Siemens, Siemens Healthineers, Sky CP, Sony, Sopra Steria, 

Swatch Group, Technicolor, Texas Instruments, TikTok, Toshiba, TP Vision, UnitedHealth Group, Visa, Vivo, 

VMware, Waymo, Workday, Xerox, Xiaomi, Zoom. 

National Trade Associations  

Austria: IOÖ 

Belgium: AGORIA 

Croatia: Croatian  

Chamber of Economy 

Cyprus: CITEA 

Czech Republic: AAVIT 

Denmark: DI Digital, IT 

BRANCHEN, Dansk Erhverv 

Estonia: ITL 

Finland: TIF 

France: AFNUM, SECIMAVI,  

numeum 

Germany: bitkom, ZVEI 

Greece: SEPE 

Hungary: IVSZ 

Ireland: Technology Ireland 

Italy: Anitec-Assinform 

Lithuania: Infobalt 

Luxembourg: APSI 

Moldova: ATIC 

Netherlands: NLdigital, FIAR 

Norway: Abelia  

Poland: KIGEIT, PIIT, ZIPSEE 

Portugal: AGEFE 

Romania: ANIS 

Slovakia: ITAS 

Slovenia: ICT Association of 

Slovenia at CCIS 

Spain: AMETIC 

Sweden: TechSverige,  

Teknikföretagen 

Switzerland: SWICO 

Turkey: Digital Turkey Platform, 

ECID 

Ukraine: IT Ukraine 

United Kingdom: techUK 

 


