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Wednesday 19 February 2020 

EU Digital Strategy: A good start, now it 
is time to walk the talk 

 

“President von der Leyen promised a digital action plan within 100 days, and the 

Commission has delivered. But more needs to be done to ensure that Europe has 100 

unicorns by 2025. 

Today’s announcements are a positive step towards a stronger digital Europe. But now 

it is about the details. We need to continue the good cooperation between policymakers 

and industry and test different policies through pilots to ensure they achieve their goals.” 

Cecilia Bonefeld-Dahl, Director General of DIGITALEUROPE. 

Today the Commission presented its Communication on “Shaping Europe’s 

Digital Future”, as well as its white paper on artificial intelligence (AI) and a 

European strategy for data.  

Cecilia Bonefeld-Dahl continued: 

 On artificial intelligence we support the Commission’s targeted and risk-based 

approach. Rather than rush to regulate emerging technologies, we are pleased to see a 

commitment to work with industry and civil society and enhance the EU’s robust legal 

framework where there are gaps. It will be important to keep new regulation focused and 

limited to truly high-risk cases. 

 As a key member of the AI High Level Expert Group, we are proud of our achievements 

on the Ethics Guidelines and assessment list, as well as our Policy and Investment 

Recommendations. 

 On data we are supportive of the Commission’s aim to unlock the potential of industrial 

data sharing, and businesses will welcome extra guidance on competition rules. But we 

are concerned that attempts to make data sharing mandatory could undermine 

innovation. If we want to encourage more data sharing we need to instill a culture of 

partnership between businesses. 

 The three documents make it clear that investment in digital will be crucial for the EU 

budget. The Digital Europe programme is mentioned numerous times in the documents 

and the strategies simply will not work if we don’t support them with spending on digital 
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skills and deployment of new technologies. This is why DIGITALEUROPE and 24 

national digital trade associations wrote to President Charles Michel and national leaders 

ahead of tomorrow’s European Council meeting calling on them to boost the part of the 

budget dedicated to digital from 3% to 10%.” 

 

Background 

DIGITALEUROPE’s first reaction to AI White Paper 

 We agree that Europe’s existing legislative framework is stronger and more ready for AI 

than any other continent. It is and must continue to be robust and should be adaptable to 

AI and new technologies. We support a targeted and risk-based approach, to find out 

where additional and proportionate measures could be needed. 

 Building legal clarity and a pragmatic, common European legal framework is an essential 

prerequisite for companies to scale up and to deploy AI in Europe, to the benefit of its 

economy and society. 

 We look forward to continue engaging with EU institutions in coming months, via 

consultations and with our further work in the AI High Level Expert Group. We are 

working there on an updated assessment list, to really give more practical guidance to 

organisations developing and deploying AI. We are also organizing sector workshops to 

get tailored recommendations on AI policy and governance in key European areas, such 

as manufacturing, healthcare and the public sector.  

 

DIGITALEUROPE’s first reaction to EU data strategy 

 Companies increasingly need access to large volume of data, notably for AI applications, 

and they should be encouraged to assess their data sharing opportunities. Sandboxes 

could help companies to test different data sharing models in key sectors.  

 To ensure that more data is shared, we need to foster a culture of partnership between 

businesses, by raising awareness on the benefits of data sharing and providing practical 

advice. 

 The Commission should encourage Member States to make public data more accessible 

at the EU level. Companies, notably SMEs, still struggle to access public data in each of 

the Member States in different formats: cross border spaces of data under the scope of 

the Open data (PSI) directive would boost future innovation in Europe. 

 We look forward to working with EU institutions to develop data spaces, marketplaces 

and other platforms to exchange data, and make sure they are based on an open yet 

robust and secure framework.   



 

 
 

 Accessing the data is only a first step: the EU should encourage industry initiatives on 

data governance, as well as support activities improving overall data quality, usability 

and security but also data science and literacy skills. 

 

Investing in our digital future 

This strategy must be backed up by a significant investment plan. DIGITALEUROPE has laid 

out 5 recommendations for a budget fit for the digital age: 

 Increase the share of the EU budget spending on digital transformation to 10%. It is 

currently around 3%.  

 Significantly expand the Digital Europe programme from €9.2 billion to €25 billion to 

maximise the short- and medium-term impact on skills, AI and SME digitalisation across 

the EU.  

 Integrate digital across the Horizon Europe framework programme for research.  

 Earmark specific spending on digital innovation from other funding programmes, like the 

Common Agricultural Policy or Cohesion Policy. Increase overall funding on research 

and development from 2% to 3% of EU GDP. 

 

BACKGROUND 

DIGITALEUROPE’s Manifesto and Industrial Strategy  

Our success indicators for 2025 

Our recommendations on Artificial Intelligence Policy  

Our recommendations to support business data sharing in Europe 
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About DIGITALEUROPE 

DIGITALEUROPE represents the digital technology industry in Europe. Our members include 

some of the world’s largest IT, telecoms and consumer electronics companies and national 

associations from every part of Europe. DIGITALEUROPE wants European businesses and 

citizens to benefit fully from digital technologies and for Europe to grow, attract and sustain the 

world’s best digital technology companies. DIGITALEUROPE ensures industry participation in 

the development and implementation of EU policies.  

 

DIGITALEUROPE Membership  
 

Corporate Members  

Airbus, Amazon, AMD, Apple, Arçelik, Bayer, Bosch, Bose, Bristol-Myers Squibb, Brother, Canon, Cisco, 

DATEV, Dell, Dropbox, Epson, Ericsson, Facebook, Fujitsu, Google, Graphcore, Hewlett Packard 

Enterprise, Hitachi, HP Inc., HSBC, Huawei, Intel, Johnson & Johnson, JVC Kenwood Group, Konica 

Minolta, Kyocera, Lenovo, Lexmark, LG Electronics, MasterCard, METRO, Microsoft, Mitsubishi Electric 

Europe, Motorola Solutions, MSD Europe Inc., NEC, Nokia, Nvidia Ltd., Océ, Oki, Oracle, Palo Alto 

Networks, Panasonic Europe, Philips, Qualcomm, Red Hat, Ricoh Europe PLC, Rockwell Automation, 

Samsung, SAP, SAS, Schneider Electric, Sharp Electronics, Siemens, Siemens Healthineers, Sony, 

Swatch Group, Tata Consultancy Services, Technicolor, Texas Instruments, Toshiba, TP Vision, 

UnitedHealth Group, Visa, VMware, Xerox. 

National Trade Associations  

Austria: IOÖ 

Belarus: INFOPARK 

Belgium: AGORIA 

Croatia: Croatian  

Chamber of Economy 

Cyprus: CITEA 

Denmark: DI Digital, IT 

BRANCHEN, Dansk Erhverv 

Estonia: ITL 

Finland: TIF 

France: AFNUM, Syntec  

Numérique, Tech in France  

Germany: BITKOM, ZVEI 

Greece: SEPE 

Hungary: IVSZ 

Ireland: Technology Ireland 

Italy: Anitec-Assinform 

Lithuania: INFOBALT 

Luxembourg: APSI 

Netherlands: NLdigital, FIAR 

Norway: Abelia  

Poland: KIGEIT, PIIT, ZIPSEE 

Portugal: AGEFE 

Romania: ANIS, APDETIC 

Slovakia: ITAS 

Slovenia: GZS 

Spain: AMETIC 

Sweden: Teknikföretagen,  

IT&Telekomföretagen 

Switzerland: SWICO 

Turkey: Digital Turkey Platform, 

ECID 

Ukraine: IT UKRAINE 

United Kingdom: techUK 

 


