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DIGITALEUROPE welcomes the Al Communication but
warns more consistency on policy is needed

Brussels, 25 April 2018

The EU has an opportunity to be a world leader in Al but it can be undermined by its own proposals for
Copyright reform, ePrivacy Regulation, Consumers Rules and the Platform-to-Business Regulation.

25 April 2018, Brussels — Today the European Commission announced its Communication on ‘Artificial
intelligence for Europe’. It will aim to address an open dialogue on ethics as well as accelerate the adoption
of Al technologies by businesses. We welcome this initiative and will be ready to support the European
Commission in these efforts. However, only 10-25% of large to small enterprises are using big data analytics.
More needs to be done to accelerate adoption.

In addition, the Communication addresses a lack of skills and investments in the EU to be able to keep pace
with regions such as China and the US. Addressing these issues will help the EU reap the benefits of Al for
economic growth and to help deliver solutions to important social issues.

Unfortunately, various policy proposals, currently in the legislative process, contain rules that negatively
impact the development and use of algorithms and if they were approved today, it would slow down the
benefits of Al technologies for European businesses and ultimately impose barriers for Europe to compete
internationally.

Cecilia Bonefeld-Dahl, Director-General; DIGITALEUROPE comments:

“The Al Communication plans to address severe issues such as the lack of investment and digital skills. The
current prediction is that 83% of all Al investment will be done outside Europel. If we do not urgently tackle
this head-on, we risk diminishing the EU’s role and relevance on the international stage and hampering job
growth in Europe.

It's also of utmost importance to discuss the implication of Al on the society and jobs, whereby we should
first assess, if or, where existing regulation is already in place or requires to be updated. Let’s make sure that
we embrace Al in society and foster innovation, by building up digital skills for both the young and old.

We unfortunately see several diverging policy proposals, which legislators and stakeholders need to address
while there’s still time. It’s more than ever the case for a consolidated and comprehensive European Al
strategy.”
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DIGITALEUROPE encourages that all ongoing and future legislative proposals undergo an additional review
with regards to their impact on Al to be developed; in an open stakeholder dialogue. These discussions
should also take place in advance to any single legislative files aiming to regulate algorithms unilaterally
through restrictions, requirements and fines. DIGITALEUROPE’s key concerns are with the following
proposals:

. The Consumer Rights Directive (art. 6a) could require additional information for contracts to
consumers to include the main parameters on the ranking of offers that result from a search query on an
online marketplace.

. In the Copyright Directive, the provision on text-to-datamining (art. 3) would mean that the large
community of research partnerships, SMEs and tech companies would obliged to pay additional fees and
require extra permissions for R&D.

The text on upload filters (art. 13) would further only exempt non-commercial and private services form the
new liability rules and hence catch all business cloud services for Al delivery.

. The Regulation ‘on promoting fairness and transparency for business users of online intermediation
services and online search engines in the Digital Single Market’ (P2B Regulation) has the potential to be
amended by legislators looking to impose rules on the complex area of ranking by algorithms.

. The proposed ePrivacy Regulation would greatly hamper the development of assistive
communication features across all sectors (connected cars, health care) as they are based on machine
learning.

DIGITALEUROPE wants to engage policymakers to be able to address all barriers preventing the adoption and
development of Al. This includes exchanges on how Al will be used and ethics around these uses, the quality
of data being processed, and the transparency and predictability of algorithms as well as the explainability
of the outcomes. Each of our members involved in the development of Al are taking these issues seriously
and instituting rules and procedures in their engineering processes.

Our members and national trade associations stand ready to discuss this topic with the co- legislators. We
invite the European Commission, the Parliament and the Council of the EU to maintain an open dialogue
with DIGITALEUROPE.

For more information please contact:

Ray Pinto, DIGITALEUROPE’s Policy Director
+32 472 55 84 02 or ray.pinto@digitaleurope.org

Lionel Sola, Director of Communications & Political Outreach
+32 492 25 84 32 or lionel.sola@digitaleurope.org
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ABOUT DIGITALEUROPE

DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the world's largest
IT, telecoms and consumer electronics companies and national associations from every part of Europe. DIGITALEUROPE
wants European businesses and citizens to benefit fully from digital technologies and for Europe to grow, attract and
sustain the world's best digital technology companies. DIGITALEUROPE ensures industry participation in the
development and implementation of EU policies.

DIGITALEUROPE’s members include in total over 25,000 ICT Companies in Europe represented by over 60 Corporate
Members and 38 National Trade Associations from across Europe. Our website provides further information on our
recent news and activities: http://www.digitaleurope.org

DIGITALEUROPE MEMBERSHIP

Corporate Members

Adobe, Airbus, Amazon, AMD, Apple, Bosch, Bose, Brother, Canon, Cisco, Dell, Dropbox, Epson, Ericsson, Fujitsu,
Google, Hewlett Packard Enterprise, Hitachi, HP Inc., Huawei, IBM, Intel, JVC Kenwood Group, Konica Minolta, Kyocera,
Lenovo, Lexmark, LG Electronics, Loewe, MasterCard, Microsoft, Mitsubishi Electric Europe, Motorola Solutions, MSD
Europe Inc., NEC, Nokia, Nvidia Ltd., Océ, Oki, Oracle, Panasonic Europe, Philips, Pioneer, Qualcomm, Ricoh Europe PLC,
Samsung, SAP, SAS, Schneider Electric, Sharp Electronics, Siemens, Sony, Swatch Group, Tata Consultancy Services,
Technicolor, Texas Instruments, Toshiba, TP Vision, VMware, Western Digital, Xerox, Zebra Technologies.

National Trade Associations

Austria: 100 France: AFNUM, Syntec Numérique, Romania: ANIS, APDETIC

Belarus: INFOPARK Tech in France Slovakia: ITAS

Belgium: AGORIA Germany: BITKOM, ZVEI Slovenia: GZS

Bulgaria: BAIT Greece: SEPE Spain: AMETIC

Croatia: Croatian Chamber of Hungary: 1VSZ Sweden: Foreningen

Economy Ireland: TECHNOLOGY IRELAND Teknikforetagen i Sverige,

Cyprus: CITEA Italy: Anitec-Assinform IT&Telekomforetagen

Denmark: DI Digital, IT-BRANCHEN Lithuania: INFOBALT Switzerland: SWICO

Estonia: ITL Netherlands: Nederland ICT, FIAR Turkey: Digital Turkey Platform, ECID

Finland: TIF Poland: KIGEIT, PIIT, ZIPSEE Ukraine: IT UKRAINE
Portugal: AGEFE United Kingdom: techUK
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